Opt-In Example
3 Critical Clues You Might Need a Marketing Intervention

Do you feel like your marketing message is cloaked in mystery? Are you
unsure where to turn? Take heart, your own personal “Sherlock’ is on
the case.
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| am highly trained in astute observation and skilled lo
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super-sleuthing abilities to unearth 3 critical clue X gina
marketing message. ° x
I’m a marketing detective and enjoy the m ' tion of the

challenge. As a result, | can move your m | t of the shadows
by zeroing in on these 3 critical clues
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¢ Identify saboteurs that y hijack a marketing

message &

S Expose wherey lient that may be hiding in plain
sight ﬁ

s Createa invisible code that highlights your
company’s,.uniqu lue

&dy To Crack the Code on What’s Missing?

Yes, Clue Me In!



